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Major Donors: Finding Big Gifts in Your Database and Online shows you the Internet and database-mining strategies and techniques that are now making it possible for nonprofits to target their efforts on the best donors.

It is more of a why not? book than a “how-to” guide in which the prevailing message is “Yes!” Wherever you are, whether professional or volunteer, in Asia, Europe, Latin America, Australia or Canada or the USA, you can do it. You can raise huge, transformational gifts. Why not? 

This powerful new book presents the tips and guidance needed to research potential donors more effectively. It will help all types of charitable organizations analyze and select the best practices for developing multiple Internet strategies alongside their traditional marketing, communications, and fundraising methods.
Every part of the nonprofit sector, whether an arts group, a college or university, health charity, a hospital, or a social change/advocacy organization, will benefit from this book and its fully integrated approaches to:
· Prospecting for major gifts 
· Identifying prospects
· Gaining insight into their funding interests
· Find more accurate and updated information on donors and prospects
· Understanding knowledge management, data mining, and prospect research
· Nurturing hot prospects
· Prospecting research policy, privacy and ethics
· Becoming acquainted with US, Canadian, and international strategies
· What your website says to major donors
· Moving from prospect identification to making friends for life
Written by respected names in the field for nonprofit managers, fundraisers and leadership of nonprofit organizations, knowledge managers, prospect researchers, web builders and designers, this book is a powerful tool to help all nonprofit organizations understand the great treasures they can discover when they use the barely-tapped resources of  “e-research” as the first step in a highly personal program to attract big gifts.

Ted Hart, ACFRE, ePMT is an Internet and fundraising strategist with close to 20 years of experience in communications, fundraising, and nonprofit management. He is founder and president of the international ePhilanthropy Foundation.
Pamela M. Gignac, Vice President JMG Solutions Inc., has developed an extensive background in fundraising and prospect research in the areas of donor development, capital campaigns, and major gifts from individuals, companies, and foundations as well as annual campaigns and special events.
James M.Greenfield, ACFRE, FAHP, retired in February 2001, after completing 40 years as a fundraising professional at five hospitals and three universities. Jim has written and edited eight books on fundraising management.
Christopher Carnie is the founder of Factary, specialists in providing tailor-made fundraising research for the not-for-profit sector.
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