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First Study of Legacies in Spain for NGOs

April 2006

Nine out of ten interviewees consider legacies a good way to help NGOs

Nine Non-Governmental Organisations (NGOs) participated in the first study of the legacies market in Spain.

SOS Children’s Villages, Amnesty International, ANESVAD, Intermón Oxfam, Manos Unidas, Médicos del Mundo, Plan España, UNICEF y WWF/Adena participated in the study. Between them, these organisations received more than €6m in legacies in 2004.

The study was carried out by Factary (www.factary.com) and Daryl Upsall Consulting International (www.darylupsall.com), with the promotional support of the NGO Direct Marketing Association (Asociación de Organizaciones no Lucrativas y no Gubernamentales Usuarias de Marketing Directo AOMD, www.aomd.fecemd.org).
The study was based on telephone interviews with members and donors to the nine NGOs, backed up with face to face interviews with the fundraising teams of each NGO. The aim of the study was to understand whether people in Spain would consider legacies as a means of supporting NGOs, and to understand the motives of members and donors.

Key conclusions were;

· Widespread acceptance of legacies as a form of helping

· 91% of those interviewed said that legacies are a good way of collaborating with an NGO

· Lack of information

· 50% of interviewees did not know that they could leave a legacy to an NGO.
· Family, first

· The main barriers to leaving a legacy to an NGO are the preference for family and friends (65%) and the perception that it’s a complicated process (27%.)

· Talking about legacies is not a problem

· 99% of the interviewees responded to our questions, despite this being considered a delicate subject in Spain

“I was surprised by the openness of Spanish NGO donors” commented Chris Carnie, Director of Factary and the research leader of the study. “It looks like people are happy to talk about legacies and estates, at least where it concerns their favourite NGOs.”

Legacies and estates are a significant part of the income of many NGOs in other European markets. In the UK the total value of legacies received by NGOs and other nonprofits was €1.9 billion in 2003
, and 15% of the people who left a will included a philanthropic element. In France, Factary knows of seven nonprofits, including the Institute Curie and Secours Catholique, with an income of €10m or more in legacies.

Based on the study results the NGOs that participated in the study are working with Factary and DUCI in the promotion and development of this form of giving in Spain.
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Methodology – a Note
The interviewees were all donors or members of the nine NGOs that participated int he study. The interviews (248) were carried out by telephone between 20th November 2005 and 10th February 2006, between 10:25 and 21:45. The interviews were carried out across all the Autonomous Regions of Spain, with a majority (23%) in Madrid. The profile of the interviewees was that they were more than 30 years old; they came from a wide range of occupational backgrounds, including home makers and retired people. 44% of the interviewees had written a will at the time of the interview.

-ENDS-
� Fuente: Legacy Market Audit; Legacy Foresight, 2004
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